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Modern slavery statement

document has been prepared in accordan
Section 54 of the UK Modern Slavery Ac
It sets «

ut the steps taker by Mar

business operations along th

supply chain

:h shows the com

itment to 3 modern

slavery, t¢ minimize risks and to |

omote positive
impacts. This statement consti
Modern Siovery Statement for
2023 and ref toy both Man

> Group
Year
SAU

Organizational structure and business

\G Holding,

AL is the parent com

mpanies whose principol b» ress

nanufac . dis

jand acce

sories, as woil

as other categories as decoration and

:h ne
wear. Mango was founded by Isak Andic in 1984,

who opened his first store in Barcelonao ot Paseo de

. before beginning the internatic
wpany. Today, Isak Andic contir
us Non-executive Chairman of Mango, one

wal expan-

the

leoc

turcpean groups in the sector. Althou
Mango started its

female tar

siness activity

t market, over the yea

stivity, in 2008, the company entered
wale fashion market with the of Marn-

ed its a

e 7 fau

Nion

go Man; in 201
market with Mango Kids and in 2021 lounched a

it entered the childr

line for adoles:

ents, Teen. In 2071, adapting 1o the
on habits caused by the Covid-19
ngthene
of homewear items and extended its product port

pandemic, the with a line

¢ mx;cmy st

folio with

smetics

id perfumery. Mango is a

siness whose top executive tr*dy is the
te

ring Committee, made up of ten members who

represent key areas of the company ar d m
soordinate the doy-to-day octivity. in 2021 the

ainabitity

age

mmittee was established, made
up of various members of the Steering Comimittee

ision making areas in the

'd other key de
ability strategy. Mang rough
company stores, franchises, and its online channel.

The tic
the

sustain-

> sells its product

lse systemn is operated in countries where
it
different to our own and fo

1l ond administrative

are

reason it is more

crivenient for the munagement to be carned out

in the same couritry.
Our supply chain structure

onstruction of both

Fvery year we advance in the
o structure and a solid vision in terms of sustain

ability and responsible practices considering this

vision as an intrinsic pa

of the organization, that

ommitment in terms of

will fead to a sol ustain

able development. This business perception extends

throughout our value chain, and it takes shape in o
responsible management model that is based on
the se
There are two different prod

wrch f

r shared value with our stakeholders

ion systems: one,
where Mungo designs the product, orders its man-

ufacture ond pu ses the finished gorment. In

this case, the supplier is responsible for purchasing
ther

all the raw materials for production. In the ¢

are

nd later sent to the sup-

Supplier's characteristi
both

are exc "v\y the same i sroduction systems.

Using one or the other depen

&

. mainly, on geo-

graph

al (proximity) and al (specialization
on the m-:muh).f.:hmng) foctors. Suppliers can work
with more than one factory for the manufacturing

of our

ions. Some of them may be used dis-
isly depending on the charac
product required. In terms of production volume,

tinu

the main supplier market for Mango continues to
be China, followed by L\)H(;KJJESY\ \/\eln'-m \urkey,
>dia, and Mo o

in the top ten production ¢
Ma

chain.

Camt

Spain and f

are

ntiies. L;mmg 2023,
eability of

advanced in the tra its value

Mango worked with more than 2000 fac

In 20
tories along its supply ¢
tries. Mg
parency os it is key to build strong relationships and

hain in more than

30 coun-

ontinues its cormmitment with trans-

Modern slavery statement 2024

to continuously improving the performance of the
by publishing st of factories each
year. This list is available on Mango's website and
olatform.

supply che

in the Open Supply Hub {OS Hub)

Due diligence and risk management

As a signo (
g the UN Guiding Principles on Businesses and
Human Rights (UNGF

for Multinational Enterprises

ry to the UN Globao! Compact and fol-

lowir

s) and the OECD Guidelines
on Responsible Business
mmitted to promote and

Conduct, Mango is

t Human Rights and to embed them acioss
agement systems and procedures
Mango works on an impact, risk and opportunities

approach, with the aim of guaranteeing an ethical
and responsible conduct within the organization as

itis a key issue. Thus, Mango counts with manage-

ment bodies that continually evaluate the inherent
risks related to its operations from a sustainability
perspective. Mango is ¢

sibility to identity and assess oc

mmitted to its respon-

al or potential
adverse Human Rights impacts with which it may
be involved, as the starting point for determining
spropriate action plans 1
jhts mmoms or remediate, if

prevent and mitigate

A)dver&o Humaon R
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; consider the iy

toirs ond

ne company's

s Network on

ed the double ma-

on the other hand,

e differ

teriality). In the

nlinue to advance

tize the
nt,
urate

and pre

tial im-
. in the following

cific H
ty the salient

Yian

s 1o promote
ntribution
wan Rights

the expecta

anent dialo

sption, taking the necessary measures to

of risk do not arise. In

a.
3
<
“é
<

there 1s an ethi

| channel to properly manage the

repor

queries or comments that may arise

Risk map of the value chain

In 2022, the Mango Chair in CSR (ESCI- UPF) drawn

ap of sociol

and environmental risks that

assi ing countries according to

their level

map has been updated in

2025, 1t integrates a responsitile management per-

This information is

cective of the supply chain.

tighly valuable for assessing the nisk of suppliers

locoted in ditterent

sporting due dil

inence procedures und provid quidance on the

sessity and frequency of conducting social au

dits in supplier factories. The overall classification
and environmental risk levels in each
frisk
orresponding to the Mango's Code

i the so

untry is identitied by estimating the level

the arec

For each s ion, there is an indico-

ows the conditions of the country and

1g of people that could put ot risk its

liance toward the requirements of the Code

onduct. The standards of reference used are,

among others, statstics and studies of the Interna-

tional Labour Organisation (ILO). Children’s Rights
& Business Atlas, Waorld Risk Poll and the &
Gender GaD index

sobal

The soc rced labour as one ot the

al map shows

most satient risks, which can be a result of modern

slavery.
Due Diligence process on the supply chain

Mango is committed to respect hurman righits, and
it expects the same frc
chaoin. Mang

the sustainable development and the respect for

1 the suppliers in its supply
believes that it s ess

tial to promote

fundamental rights throughout the whole supply

chain. For this reason, Mango strives to establisk

responsible management of suppliers that der

ues. The UNGPs stab-
espect and Rem-
urnan Rights, it sets up the fundomental basis
hts Dt

Diligence approach within its internal management.

envi

me
lishes the frumework to Protect,
edy
for businesses to integrate the Human R

ciol

D

Mango is part of the Business and Human Rights
working group of the Spanish network of the G
Compact since

sal

/014, among many other initiatives
related to the due d
the Bilat

with the Spanish trade union

jence performance, such as

ral Agreement that the company signed
OO0 Industry in 2018
its of people who work

which aims to improve the rigt
in th

e Maor e firm's products, and

acturing of th

onsib

to promote re

within the fashion sectorn

Cne of Mango's responsibilities
the respec

guarantee
for Human Rights within its area of

influence. This is the ba

for working i accor-

dance with the United Nations Guiding Principles

on

the Global Compact.

usiness and Human Rights and Princ

siple 1 of

Mango

the h

is aware that is within its supply chain where

ghest risks on Human Rights are. Because
of that, Mango is consistently monitoring and re-

porting on worker related Human Rights’ risks. In

ie following years, Mango will keep carrying out a
business-wide risk asse

sment to identify and pri-

oritize the maost significe =it risk areas the

sa

business is f y 0 relation to Human Righ

s in

order to implement concrete actions plans to pre-

vent, mitigate or remediote those impacts
Mango Code of Conduct

In Mango., Sourcing, Sustoinability and Quality
departments work together to verify and valuate
juction centers proposed by suppliers be
fure any order contfirmation. This ensures that oll

the pr

the actors involved in the business activities meet
Mango's requirements. All sustaoinability policies are

sed on promoting good proctices (related 1o

Modern slavery statement 2024

throughout the supply
workers” Human R
Mango, it is important thot the suppliers become
our strategic portners and commit with these goals
as well. Mango prioritizes

on respecting

hts in the production sites. As

consolidoting long-term

relationships of trust with the suppliers. For this

purpose, all suppliers are required to comply with
ich is part of

the commercial agreement they sign with Mango.

Mango's Code of Conduct (CoC) w

duct is based on the princi-

Mango's Code of €
ples and philosophy of the United Nations Glob-
C . the Universal Declaration of Human

and the United Nations Convention on the
Rights of the Child. It ¢
plicable conventions ar

accounts for all the ap

d recommendations of the
Labour Organization (ILO). As Mango
joined amtori in 2017, BSCI Code of Conduct is
e Code for all Mango
This CoC will be reviewed and

Internationa

alse considered o referent
business pc
updoted during 2074,

ners

chain auditing process

the risks within the fashion sector
cknowledges the challenges in
achieving full compliance with the requirements of

Mango
and, theret

aware ¢
sre, it ¢

the Code of Conduct in the supply chain. None-
theless
social audit process has been put in ploce to carry

it is critical for Mango. Because of that,
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untrol and verity the

T may also

under the Bi

esentuatives ol

SO,

Division of the CCOO

d with Indu and Global

tederation),
the risk map

CSR Chair,

3l audit
ility by
ial and
ry level. With
s to contrib-
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P.5

parnies, workers and comimunities. Solid and reliable
dures enable proactive resolution

soen as they arise. These mechar

elp resolve issues before they

ed or erode the confiden

nmunity in the procedure

for detectis rrent and g

Qo has an through which any

related to Mango can file o complaint about
sible misconauct thot violates Man Cede of
ountry. The
well as confiden

31 any G
made in good faith. The regulation of the (

or the legislation in force in eact
nenymity,
tial treatment and no

annel guarante

2taliation

nplaint

vecifies the procedure, as well as the

ferent phases of th

e investigotions that are carried

out as a result of the complaints received. Mango

with sormpany’s compliar

thie ic

ts have been reported.

Furthermaore, Man duct provides an

e mail address to serve as o communication chan-

i for anyene -specially workers from the supply

chain- 1o submit

srnplaints or gueries from any of

company locations.

as the International Accord or the amfori Speak for
Change (S4C) program of amfori, which provides

waorkers in the s

their complaint

Modern slavery training & capacity building

During the last years Mango has developed oddition
al procedures to prevent and/or minimize the risks of
Modern Slovery and human trafficking, among other
risks detected in the industry. For that purpose, it has
developed o troining plon focused in improving the
capacity building along the supply chain. All suppli-
ers and foctory managers of the rocilities located
i our main production countries

ire invited

trainings. In 2023, these workshops have been s
2ssfully held in China, Turkey. Spain and Morocco.

tion and further onalyze the most
identified in the n

COMMON issues
und during the

n-conformities |

[

s an approach to mitigate modern S\(lvezy
e suppliers in the supg

y chain helps
ste due diligence and reduce the number

breaches detected in the sociol audits, thus it

reinfore:

s Mango's commitment to improve the so

and labor conditions in the production centers

Besides, Mango informs its suppliers about Zero To
erance non-conformities and highlights the img
ive actions ple

tance of the follow -up and corre
for continuous improvement.

ine with its commitment, Mar

jo held in ear-
it, a hybrid event (online
about the
This meeting also helped

ly 2023 the Vendor Sur
and foce-1o-f

e} tu inform all supplie

ternal
ders
e .1t olso enabled the di
smipliance. hum

oNgoing

nd the role ecch a

tor will play in
ssion of sev-
1 rights and decent working

them to

hose proj

eral ¢

Zero tolerance
level

Child labour

Any form of forced or obligatory labour

Serious risk to employee health and safety

Refugee exploitation

Modern slavery statement 2024

nditions topics and the
ency. Mang
managing these i

[ importance of transpor-
nizes the extreme complexity of

ses in the industry; that is the

re

reason why Mongo sees suppliers as partners and
fosters a proactive collaboration to work together in

the detection and preven st any modern stavery

risk. clsc in their supply e effect).
How do we measure our performance

To ensure that Mango complies with the highest
ethical and sustainability standards, the Sustainabil
ity department presents a periodically report to the
Sustainability Committee. The strategic plan is re-
viewed periodically, internally, and externally through
third party auditing bodies. Mango performance on
environment and on human rights is reported in the
stainability Report 2023, Mango uses too
as the amfori Insights, the Hig
gg BRM) created by |
T to identify stre

w

such
g Brond & Retail M
scale or the SEDEX

ule (H
plotf

brtunities for

jths and opp
improvement throughout its value chain. Mango is
a member of Cosc
Apparel Coalition) since 2020 and is subjected to its
yearly evaluation. The results are published in the
Sustainobility Report 2023, available on Mango's
3, Mango
cbtoined a result of 73.4% environmental perfor
mance in the Higg BRM (2021: 65.8%) and 79.6%
social performance (2021: 75.5%) and also, partic-
ipated in other ratings such S&P CSA or Fashion

sle (previously called Sustainable

corporative website. Furthermore in 202
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naa 203C.
s with key

sible

e corporative

i adverse

ment

key
Wi Opera

P workers

sense, Mango

Mango will

assessm

potential

nucusly

formance.

red by Man

and was

statement was pre

ver the Board of Directors as of June 28,

More details

More details and information about Mango sustain-
able performance indicators, key figures, expansion,
and financial status of the company can be found
in the Sustainability Report 2022 released on the
website: www.mangofashiongroup.com

conyosteigions. SUSTAINABLE
e " DEVELOPMENT

jdverse

600D HEALTH QUALITY
AND WELL-BEING. EDUCATION

BENDER i DECENT WORK AND.
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‘ i 10 St
.

| =)
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O
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&
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